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WHAT  
 

Business Development Institute (BDI), founded in New York City by Steve Etzler in 2001 and managed by Maria Feola, 

produces conferences and educational programs for marketing, communications and media professionals. Over 10,000 

attendees have participated in our programs. We specialize in how technology and the internet impacts marketing, 

communications and media. Our programs educate while providing valuable networking opportunities to our attendees. 

The quality of our speakers, program topics, half-day format, network, and value are what differentiates BDI from its 

competitors. Visit us online at www.bdionline.com. Follow us on Twitter at www.twitter.com/bdionline.  
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THE BDI TEAM 

 

 

 

 

Steve Etzler 

Founder and CEO 

E-mail: setzler@bdionline.com  

Phone: 212.765.8045 

 

 

 
 

 

 

 

 

 

ABOUT BDI 

 
Maria Feola-Magro 

Director of Events 

E-mail: mfeola@bdionline.com  

Phone: 212.765.8043 

 

 
Jennifer Brous 

Sponsorship Event Coordinator 

E-mail: jbrous@bdionline.com  

Phone: 212.765.8458 
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David De Rosa 

Event Marketing & Research Coordinator 

E-mail: dderosa@bdionline.com  

Phone: 212.765.8357 
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THE ATTENDEES 

 

In the past decade, we have had over 11,000 attendees attend our events.  

 

 
 

 

ATTENDEE LEVELS 

 

56% of our attendees are 

Executive Level Employees. 

 

 

ATTENDEE FUNCTIONS 

 

Our attendees stem from a  

variety of job functions,  

but are mainly focused in the  

Marketing/PR/Media/ 

Communications  

& Management 

sectors of their companies. 

 



 

 
            

         

 
 

 

 

ATTENDEE LOCATIONS 

Although most of our attendees are 

from the Northeast region of the US, 

about 25% attend from across the 

country and countless others tune in 

to our webinars and event recordings 

globally. 

 

Industry 

Organizations from various 

industries send 

representatives to our events.  



 
 

HOW 
 

BDI produces six large conferences each year at the Graduate Center of the City University of New York on the most 

intriguing topics and trends that impact communicators. Each of these conferences consists of a proven half-day morning 

format comprised of several case study presentations in the general auditorium with 300+ attendees. The presentations 

are then followed by two moderated interactive roundtable discussion group sessions with 8-12 attendees each on very 

specific topics. A networking breakfast and networking breaks are provided between sessions. 

 

We also produce thought leadership forums of 75 attendees on various industry topics and segments that take place once 

a month at NYUôs Midtown Campus. Many of these forums are customized according to the needs of our sponsors. 

 

 

 

 

WHY 
 

BDIôs half-day format attracts senior level executives who appreciate the efficiency and value of a 3.5 hour session 

packed with informative case studies and networking opportunities that still allows them to return to the office and attend 

to their busy schedules in the afternoon.  

 

We have our finger on the pulse of the industry's top trends; we work hard to keep abreast of the most current trends, 

technologies, and topics. To do this, we typically plan events 2-3 months prior to the event date rather than finalizing 

topics and new technologies a year or more in advance risking the chance of becoming dated.  

 

 
 

 

 

 

 

WHY ATTENDEES 

CHOOSE BDI 

The majority of our 

attendees choose BDI 

events because of the 

quality topics and 

speakers that we provide. 



 

 

WHEN   
 

 2012 ANTICIPATED CALENDAR OF EVENTS  
 
 
March 2012  
 
March 1, 2012 
wŜŀŎƘƛƴƎ ¢ƻŘŀȅΩǎ {ƻŎƛŀƭ /ǳǎǘƻƳŜǊ ²ŜōƛƴŀǊ 
Online Webinar 
200-400 marketing and communications professionals 
 
March 15, 2012 
B2B Social Communications Leadership Forum 
New York, NY - New York University 
75 marketing and communications professionals from major B2B brands and agencies 
 
March 20, 2012 
Insurance Social Engagement Webinar 
Online Webinar 
 
March 22, 2012  
The Social Consumer 2012: Case Studies and Roundtables   
New York, NY - City University of New York 
300+ marketing and communications professionals from major consumer brands and agencies 
 
March 29, 2012 
HCP Healthcare Social Communications Leadership Forum 
New York, NY - New York University 
75 marketing and communications professionals from major healthcare brands and agencies 
 
 
April 2012 
 
April 2, 2012 
Wealth Management is Social Webinar 
Online Webinar 
 
April 3, 2012 
Content Marketing and Communications Leadership Forum 
The City Club - Dallas, TX 
100 marketing and communications professionals from major brands and agencies 
 
April 5, 2012 
The Social Customer Leadership Forum 
New York, NY - New York University 
75 marketing and customer service professionals from major organizations 
 
April 11, 2012 
Beyond the Hype: The Myths and Mindset of the One-Percent 
Online Webinar 



 
 
Multicultural Social Communications Leadership Forum 
New York, NY - New York University 
75 multicultural marketing and communications professionals from major brands and agencies 
 
 
May 2012 
 
May 17, 2012  
Digital & Mobile Financial Services Communications: Case Studies and Roundtables 
New York, NY - City University of New York 
300+ marketing and communications professionals from major financial institutions and agencies 
 
Healthcare Social Communications Leadership Forum 
New York, NY - New York University 
75 marketing and communications professionals from major healthcare brands and agencies 
 
Social Communications & Content Marketing Leadership Forum 
Boston, MA 
100+ marketing and communications professionals from major brands and agencies 
 
 
June 2012 
 
June 5, 2012 
Financial Webinar- TBD 
Online Webinar 
 
B2B Social Communications Leadership Forum 
New York, NY - New York University 
75 marketing and communications professionals from major B2B brands and agencies 
 
Employee Social Communications Leadership Summit 
New York, NY 
175 marketing and communications leaders  
 
 
July 2012 
 
Social Media Security & Compliance Workshop for Financial Institutions 
New York, NY - New York University 
75 marketing and communications professionals from major financial institutions and agencies 
 
 
July 19, 2012  
Social Communications & Healthcare 2012: Case Studies and Roundtables 
New York, NY - City University of New York 
300+ marketing and communications professionals from major healthcare brands and agencies 
 
 
 
 



 
September 2012 
 
September 20, 2012  
The Mobile Consumer: Case Studies and Roundtables 
New York, NY - City University of New York 
300+ marketing and communications professionals from major consumer brands and agencies 
 
Healthcare Social Communications Leadership Forum 
New York, NY - New York University 
75 marketing and communications professionals from major healthcare brands and agencies 
 
Social Communications & Content Marketing Leadership Forum 
Chicago, IL - University Center Conference Chicago 
100 marketing and communications professionals from major brands and agencies 
 
B2B Social Communications Leadership Forum 
Silicon Valley - Santa Clara, CA - The Santa Clara Marriott 
100 marketing and communications professionals from major healthcare brands and agencies 
 
 
 
October 2012 
 
Insurance Social Communications Leadership Forum 
New York, NY - New York University 
75 marketing and communications professionals from major insurers 
 
B2B Social Communications Leadership Forum 
New York, NY - New York University 
75 marketing and communications professionals from major B2B brands and agencies 
 
Healthcare & Life Sciences Social Communications Leadership Forum 
San Diego, CA 
100 marketing and communications professionals from major healthcare and life sciences brands 
 
 
November 2012 
 
November 15, 2012  
 Financial Services Social Communications 2012: Case Studies and Roundtables 
New York, NY - City University of New York 
300+ marketing and communications professionals from financial institutions and agencies 
 
The Social Customer Leadership Forum 
New York, NY - New York University 
75 marketing and customer service professionals from major organizations 
 

 

 

 

 

 



 
 

 

 

 

The BDI Advisory Group is a group of senior leaders from major brands and agencies who help shape BDIôs event 

content strategy. Many have served as speakers at past BDI conferences. Our advisors regularly attend our events and 

participate in advisor-only programs. Platinum sponsors of BDI may nominate a senior executive to The BDI Advisory 

Group for a period of one year.   

Nathan Bricklin, Senior Vice President and Head of Social Strategy, Wells Fargo 

Matthew Broder, VP, External Communications, Pitney Bowes 

Sarah Carter, VP, Marketing, Actiance 

Jenny Dervin, Vice President of Corporate Communications, JetBlue Airways 

BJ Emerson, Social Technology Officer, Tasti D-Lite LLC 

Robert Felsenthal, VP and Publisher, BtoB Magazine 

Mark Fishkin, Executive Director, Digital Solutions, Wall Street Journal Digital Network 

Shwen Gwee, VP, Digital Health, Edelman 

Renee Harris, Chair, Marketing and Public Relations Department and Academic Director, Marketing and Public Relations 
Continuing Education Program, New York University School of Continuing and Professional Studies, Division of Program 
in Business 

John Havens, EVP, Strategy and Engagement, Yoxi.tv 

Lance Hill, CEO, Within3 

David Hyrck, Partner, DLA Piper 
Stephen Johnson, Director of Social Media, TIAA-CREF 

Brian Kenny, Chief Marketing and Communications Officer, Harvard Business School 
Ray Kerins, Vice President / Worldwide Communications, Pfizer Inc. 
Rachel Meranus, Vice President, PR Newswire 

Marc Monseau, Founder, MDM Communication 

Jonathan Richman, Author, Dose of Digital & Director of Strategic Planning, Bridge Worldwide 

Steve Rubel, Author, Micropersuasion Blog and Senior Vice President, Edelman 

Matthew Shadbolt, Director of Interactive Product & Marketing, The Corcoran Group 

Tim Washer, Social Media Productions, IBM 

Gregory Weiss, Assistant Vice President of Social Media, New York Life Insurance Company 

Evan Welsh, Director of Global Media Relations, SAP 

Andres Wolberg-Stok, SVP, Director / Mobile and Emerging Technologies Strategy Lead, Citi 

 

  

ADVISORY GROUP 

 

 

 

 

 

 

 

 

 



 
 

 
Susan Beebe, Manager of Internet Marketing, Vitamin Shoppe Direct 
Joanna Belbey, Social Media and Compliance Specialist, Actiance, Inc 
Beth Bengtson, Principal, Hale Advisors, Inc. 
Nicole Bercovici, Director of Social Networking, New York Life Insurance Company 
Kate Bird, Director, Digital Communications Strategy, Pfizer 
Bonin Bough, Global Director of Digital and Social Media, PepsiCo 
Nathan Bricklin, Senior Vice President and Head of Social Strategy, Wells Fargo 
Stacie Bright, Senior Communications Marketing Manager, Unilever 
Matt Cabrey, Senior Director, Corporate Communications, Shire Pharmaceuticals 
Becky Carroll, Founder, Customers ROCK!/Petra Consulting 
Sarah Carter, VP, Marketing, Actiance 
Ben Cathers, Social Media Manager, Lightspeed Financial 
Matt Ceniceros, Director, Media Relations, Applied Materials 
David Chu, Senior Product Marketing Manager, OpenFeint 
Koa Van (David), Senior Compliance Officer - Sales and Marketing Practices Compliance, Legal & Compliance 
Department, ING Investment Management - Americas 
Debbie Curtis-Magley, Public Relations Mnaager, UPS 
Jenny Dervin, Vice President of Corporate Communications, JetBlue Airways 
Tom Dorf, Director of Advertising Sales, MocoSpace 
Frank Eliason, Senior Vice President of Social Media, Citibank 
BJ Emerson, VP Technology, Tasti D-Lite LLC 
Elizabeth Estes-Cooper, Executive Vice President, Chief Strategy Officer, GA Communication Group 
Sandra Fathi, President, Affect Strategies Inc.  
Lori Feldman, Lead, Branded and Social Media Marketing, Citi Global Transaction Services 
Robert Felsenthal, Vice President and Publisher, BtoB Magazine, Btobonline.com, Media Business Magazine 
Laura Fink, Vice President, OPEN Social Media and Customer Marketing, American Express OPEN 
Gregg Fisher, Managing Director, LBi Health 
Eric Friedman, Director of Business Development, Foursquare 
Paul Gennaro, Chief Communications Officer & Senior Vice President, Corporate Communications, AECOM 
Shwen Gwee, VP, Digital Health, Edelman 
John Havens, EVP, Strategy and Engagement, Yoxi.tv 
Paul Hernacki, Chief Technology Officer, Definition 6 
Lance Hill, CEO, Within3 
Jim Hilsenrod, Director, Strategic Accounts, Actiance, Inc. 
Bradley Jobling, Office of External Affairs, Columbia University Department of Surgery 
Stephen Johnson, Director of Social Media, TIAA-CREF 
John Keller, Sr. Manager, Brand, Reputation, and Recruitment Marketing, Deloitte Services LP 
Brian Kenny, Chief Marketing and Communications Officer, Harvard Business School 
Ray Kerins, Vice President / Worldwide Communications, Pfizer Inc. 
Danica Kombol, Co-founder, Everywhere 
Chris LaPierre, tibbr Account Development, TIBCO Software Inc. 
Julie Lee, Executive Director, Engagement Manager, Organic, Inc. 
Monique Levy, Senior Director, Research, Manhattan Research 
Jim Logan, Director, GTB Product Strategy & Commercialization, Deutsche Bank, AG 
Dr. Katherine Malbon, Clinical Fellow in Adolescent Medicine, Mount Sinai Adolescent Health Center (MSAHC), NY 
Andrea Martin, Manager, Brand Public Relations, Martek 
Anthony Martin, Public Relations Manager, Martek 
Patrick McCrummen, Sr. Director, Corporate Citizenship, Johnson & Johnson 
Mike Merriman, Director of Strategic Services, Mzinga 
Marc Monseau, Founder, MDM Communication 
Brian Mulligan, Assistant Vice President, Public Relations, North Shore - LIJ Health System 
Petra Neiger, Senior Manager, Social Media Marketing, Cisco 
Alan Nugent, CEO, Mzinga 
Anna O'Brien, VP Social Media, Citibank NA 
Heather Oldani, Director, Communications, McDonald's U.S.A. 
Joe O'Neill, VP and Integrated Media Director, AECOM 
Anna Padula, Senior Manager of Brand Corporate Affairs Strategy, AstraZeneca 

2011 CONFERENCE AND FORUM PRESENTERS 

 

 

 

 

 

 

 

 

 



 
Bill Patterson, Product Planning and Strategy Lead, Microsoft Dynamic CRM, Microsoft Business Solutions Group, 
Microsoft Corp. 
Eric Rehl, Vice President, eBusiness, Robert W. Baird & Co.  
Susan Rivers, Vice President, Global Head of Wealth Management Corporate Communications, BNY Mellon Wealth 
Management 
Shin Sawada, Senior Product Manager, Bristol-Myers Squibb 
Matthew Shadbolt, Director of Interactive Product & Marketing, The Corcoran Group 
Todd Siesky, Public Relations Manager, Roche Diabetes Care 
Brian Stokoe, Social Media Program Manager, Caterpillar, Inc. 
Joyce Sullivan, CEO and Founder, SocMediaFin, Inc. 
Alexandra Tyler, Vice President, Branded & Social Media Marketing, Citi Global Transaction Services 
Tim Washer, Social Media Manager, Cisco Systems 
Gregory Weiss, Assistant Vice President of Social Media, New York Life Insurance Company 
Evan Welsh, Director of Global Media Relations, SAP 
Juliet Wilson, Sr. Brand Manager, KOTEX® Brand 
Andres Wolberg-Stok, SVP, Director / Mobile and Emerging Technologies Strategy Lead, Citi 
Emily Yellin, Journalist, Author, Consultant 

 

  



 
 
 
 
02/29/2012 Engaging Healthcare Professionals with Online Community Programs Webinar (Recording) 
02/28/2012 Empowering Financial Institutions to Leverage Social Media Effectively and Compliantly Webinar (Recording) 
02/23/2012 Social Media in Wealth Management Leadership Forum 
01/26/2012 Mobile Healthcare Communications 2012: Case Studies and Roundtables 
12/15/2011 Social Media in Wealth Management Webinar (Recording) 
12/13/2011 Multi-Language Web Marketing Made Easy Webinar (Recording) 
12/07/2011 Examining Global Tax Strategies for Multinational Corporations 
11/16/2011 Financial Services Social Communications: Case Studies and Roundtables 
11/15/2011 Atlanta Social Communicatins & Content Marketing Leadership Forum 
11/10/2011 Healthcare Social Communications Leadership Forum 
11/08/2011 Chicago Social Communications & Content Marketing Leadership Forum 
10/27/2011 The Future of Communications Featuring the BDI All Star Speakers 
10/20/2011 Insurance Social Communications Leadership Forum 
09/21/2011 Mobile Social Communications 2011: Case Studies and Roundtables 
08/25/2011 Mobile Social Opportunities in Real Estate TweetChat 
07/28/2011 Marketing Opportunities for Social Gaming TweetChat 
07/26/2011 Social Media Security & Compliance Workshop for Financial Institutions 
07/21/2011 Maximizing the Social Opportunity for Financial Institutions by Forrester & Actiance Webinar (Recording) 
07/20/2011 The Social Customer Leadership Forum 
07/13/2011 Social Communications & Healthcare 2011: Case Studies & Roundtables 
06/29/2011 Examining Corporate Tax Strategies for Multinational Corporations 
06/28/2011 B2B Social Communications Leadership Forum 
06/14/2011 Mobile Financial Services Communications Leadership Forum 
06/09/2011 Healthcare & Life Sciences Social Communications Leadership Forum 
04/26/2011 The State of Social Communications in Financial Services Webinar (Recording) 
04/20/2011 Websites That Work: The Four Elements of a "Results-Driven" Website & A Critique of Selected Sites 
Webinar (Recording) 
04/19/2011 B2B Social Communications Leadership Forum 
04/14/2011 Financial Services Social Communications Leadership Forum 
03/29/2011 EMEA: Bridging the Gap Between Traditional Broadcasting and IP-Video Webinar (Recording)  
03/23/2011 The Social Consumer: Case Studies and Roundtables 
03/17/2011 Healthcare Social Communications Leadership Forum 
02/09/2011 Financial Services Social Communications Leadership Forum 
01/19/2011 Mobile Healthcare Communications: Case Studies and Roundtables 
12/15/2010 B2B Social Communications Leadership Forum 
12/02/2010 Harnessing the Power of Social Media for B2B Brands Webinar (Recording) 
11/18/2010 Financial Services Social Communications: Case Studies & Roundtables 
11/11/2010 Social Commerce Leadership Forum 
11/10/2010 Using HD Video Across Multiple Screens to Connect with Employees, Customers and the Media Webinar 
(Recording) 
10/28/2010 Global Tax and Transfer Pricing Leadership Forum 
10/07/2010 Building Healthcare Communities with Social Technologies Webinar (Recording) 
09/23/2010 Healthcare Social Communications Leadership Forum 
09/15/2010 Mobile Social Communications: Case Studies and Roundtables 
09/09/2010 Online Video for Nonprofits and Government Organizations Webinar  
08/12/2010 Financial Services & Social Media Webinar  
07/22/2010 Global Set Top Box Trends Webinar - What it means to North American Brands (recording) 
07/21/2010 Social Convergence & The Enterprise: Case Studies & Roundtables 
07/15/2010 Search and Social Leadership Forum 
06/17/2010 Financial Services Social Communications Leadership Forum 
05/19/2010 Social Sports Marketing Leadership Forum 
05/13/2010 Multicultural Marketing Trends: The New American Consumer Embraces an Easterly Wind Webinar 
(recording)  
05/11/2010 Social Communications & Healthcare: Case Studies & Roundtables 
04/15/2010 Multicultural Social Communications Leadership Forum 
04/07/2010 The iPad-A 4th Screen or Just Another Device? The Impact of Tablet Computers for Business 
Communications Webinar 
03/24/2010 Social Reputation Management: Protecting and Strengthening Your Brand Across the Social Web 

2009-2011 COMMUNICATIONS, MARKETING & SOCIAL MEDIA EVENTS  

http://www.bdionline.com/engaginghcpwebinar.html
http://www.bdionline.com/empoweringfinancialwebinar.html
http://www.cvent.com/events/social-media-in-wealth-management-leadership-forum/event-summary-5e528b17f2de441fb79acb11b2b11a42.aspx
http://www.cvent.com/events/mobile-healthcare-communications-2012-case-studies-roundtables/event-summary-309d14367fab407ba71376e3da1955ca.aspx
http://www.bdionline.com/socialwealthwebinar.html
http://www.bdionline.com/multilanguagewebinar.html
http://www.cvent.com/events/financial-services-social-communications-case-studies-roundtables/event-summary-b00a1acb85be4623a0c20d7f1a961dcc.aspx
http://www.cvent.com/events/social-communications-content-marketing-leadership-forum/event-summary-72e927ce458b48afb44789c5ac433563.aspx
http://www.cvent.com/events/healthcare-social-communications-leadership-forum/event-summary-68a5a1a5d1ab4f379aef808bf241aa39.aspx
http://www.cvent.com/events/social-communications-content-marketing-leadership-forum/event-summary-1742d74597d84c1b97c70e4a3c6dbe92.aspx
http://www.cvent.com/events/the-future-of-communications-featuring-the-bdi-all-star-speakers/event-summary-5773c052ecf64b29890ebf13b73f3995.aspx
http://www.cvent.com/events/insurance-social-communications-leadership-forum/event-summary-7391fdd325c149839aade4300775ba24.aspx
http://www.cvent.com/events/mobile-social-communications-2011-case-studies-roundtables/event-summary-9357c6c0ac9e4dfb857c465b2194cf8d.aspx
http://keepstream.com/BDIonline/business-development-institute-hashtag-mocial-tweetchat-w-slash-at-corcoran-group
http://keepstream.com/BDIonline/business-development-institutes-first-hashtag-mocial-tweetchat
http://www.cvent.com/events/social-media-security-compliance-workshop-for-financial-institutions/event-summary-599ba5abf8ff47ec94288d404c17f8c8.aspx
http://www.bdionline.com/socialoppfinancialwebinar.html
http://www.cvent.com/events/the-social-customer-leadership-forum/event-summary-452750114c5546688afd0a5ab71d4f56.aspx
http://www.cvent.com/events/social-communications-healthcare-2011-case-studies-roundtables/event-summary-de56ad1f04b547ee9ca40082f6370a8d.aspx
http://www.cvent.com/events/examining-corporate-tax-strategies-for-multinational-corporations/event-summary-ca0778c9fa5647b292cf997957c69c19.aspx
http://www.cvent.com/events/b2b-social-communications-leadership-forum/event-summary-bedbf96fbbc7419da59df855d1b85f73.aspx
http://www.cvent.com/events/mobile-financial-services-communications-leadership-forum/event-summary-d278f36db2ce47f7922e34a4984eedc3.aspx
http://www.cvent.com/events/healthcare-life-sciences-social-communications-leadership-forum/event-summary-60f35dbc74544bb2b207ca900aa9608d.aspx
http://www.bdionline.com/StateOfSocialFinWebinar.html
http://www.bdionline.com/WebsitesThatWorkWebinar.html
http://www.bdionline.com/WebsitesThatWorkWebinar.html
http://www.cvent.com/events/b2b-social-communications-leadership-forum/event-summary-4825c732d33c4b0184cacec2566ae049.aspx
http://www.cvent.com/events/financial-services-social-communications-leadership-forum/event-summary-96c1089c85324f16811c66946404309a.aspx
http://www.bdionline.com/EMEAWebinar.html
http://www.cvent.com/events/the-social-consumer-case-studies-roundtables/event-summary-7bb5aaa0cff34f5381273cc996e926d3.aspx
http://www.cvent.com/events/healthcare-social-communications-leadership-forum/event-summary-34c6ea2951154876806e963e054b88ef.aspx
http://www.cvent.com/EVENTS/Info/Summary.aspx?e=e4f71db0-f446-4e6f-8451-22249ab0473a
http://www.cvent.com/EVENTS/Info/Summary.aspx?e=fbec8c79-9a77-466d-9600-8a9dd1a2e329
http://www.cvent.com/EVENTS/Info/Summary.aspx?e=bb560799-ed8e-42d6-8e9c-6ae3c4048aa3
http://www.bdionline.com/harnessingthepowerofsmwebinar.html
http://www.cvent.com/EVENTS/Info/Summary.aspx?e=8c4b4b03-2095-4a65-963a-ead62c666dbc
http://www.cvent.com/EVENTS/Info/Summary.aspx?e=edd5e64c-e581-439b-9b67-d90ec2797810
http://www.bdionline.com/usinghdvideowebinar.html
http://www.bdionline.com/usinghdvideowebinar.html
http://www.bdionline.com/10.28.10_GlobalTaxandTransferPricingLeadershipForum.pdf
http://www.bdionline.com/buildinghealthcarecommunitieswebinar.html
http://www.cvent.com/EVENTS/Info/Summary.aspx?e=5e195e94-a185-436e-8b46-247cfc26b809
http://www.cvent.com/EVENTS/Info/Summary.aspx?e=d2a52a68-23a0-4e2e-9028-ed9b03904ce2
http://www.bdionline.com/onlinevidgnpwebinar.html
http://www.bdionline.com/finsocialwebinar.html
http://www.bdionline.com/globalsettopboxwebinar.html
http://guest.cvent.com/EVENTS/Info/Summary.aspx?e=6f041478-a4f6-45d2-9540-b8bb6f7efbc4
http://guest.cvent.com/EVENTS/Info/Summary.aspx?e=a87e1320-1024-46d2-bf33-430065fea11f
http://guest.cvent.com/EVENTS/Info/Summary.aspx?e=03548b64-e5e0-4eb8-8004-8b7aeedc6d5d
http://guest.cvent.com/EVENTS/Info/Summary.aspx?e=244937a9-61a4-4d7a-9b0a-3ac66abece13
http://www.bdionline.com/multiculturalmarketingtrendsrecording.html
http://www.bdionline.com/multiculturalmarketingtrendsrecording.html
http://guest.cvent.com/EVENTS/Info/Summary.aspx?e=eb27d6ce-ae0e-453e-b7f6-2f515d6e79b7
http://guest.cvent.com/EVENTS/Info/Summary.aspx?e=965cd63a-6d7d-4df1-8835-b785b9096290
http://www.bdionline.com/iPadwebinar.html
http://www.bdionline.com/iPadwebinar.html
http://guest.cvent.com/EVENTS/Info/Summary.aspx?e=9e60b383-c329-4bd7-979e-0fdf8fd6e9a1


 
03/04/2010 Financial Services Social Communications Leadership Forum 
02/04/2010 Healthcare Social Communications Leadership Forum Breakfast 
02/03/2010 The Impact of IP-video & Webcasting for Investor Relations Webinar (recording) 
01/13/2010 Social Integration - Harmonizing Social Channels into the Marketing, Communications, & Service Platform 
11/19/2009 The Emergence of the 3rd Screen: Trends in Mobile Internet and Video 
11/18/2009 Healthcare Social Communications Leadership Forum Breakfast 
11/12/2009 The Social Consumer: B2C Case Studies and Roundtables 
11/04/2009 Twitter for Business Webinar  
10/28/2009 Nonprofit Social Communications: Case Studies 
10/14/2009 Web Video's Impact on Employee Communication - The Analog Devices Case Study Webinar  
09/17/2009 Internal Comm - Top Performing Companies Differentiate Themselves & Use New Media to Connect w/ 
Employees  
09/16/2009 B2B Social Communications: Case Studies & Roundtables 
08/12/2009 Secrets of Successful Virtual Press Rooms: Intel Delivers Impact with Video Webinar (Recording) 
07/23/2009 Social Communications & Healthcare: Case Studies & Roundtables 
06/11/2009 Crisis Communication in the Age of Social Media-The Dominos Case Study Best Practices & Technology 
Webinar  
06/09/2009 Social Communications Leadership Forum 
05/27/2009 Web Video for Healthcare Leadership Forum Breakfast 
05/14/2009 Web Video & Healthcare: Case Studies and Best Practices Webinar (Recording) 
05/12/2009 Social Communications: The Case Studies - Conference & Roundtables 
04/02/2009 Web Video Leadership Forum Breakfast 
03/26/2009 Online Reputation Management Strategies Webinar  
03/03/2009 Communications, Reputation & Sales - Driving the Top Line Conference and Roundtables 
02/24/2009 Web Video Leadership Forum Breakfast 
02/12/2009 Web Video Leadership Forum Webinar  
01/29/2009 Brand Reputation Management - Best Practices Webinar (Recording) 
01/14/2009 Real-Time Communications Conference and Roundtables  

http://guest.cvent.com/EVENTS/Info/Summary.aspx?e=d97af5fd-bd91-489c-b7b8-a8d3f32f0b9d
http://guest.cvent.com/EVENTS/Info/Summary.aspx?e=9a17dea8-e49a-4982-9f93-b5ab39c5c066
http://www.bdionline.com/investorrelationswebinar.html
http://guest.cvent.com/EVENTS/Info/Summary.aspx?e=91e4f563-461d-4dcc-a7cf-9141543bcee9
http://www.bdionline.com/3rdScreenWebinarRecording.html
http://guest.cvent.com/EVENTS/Info/Summary.aspx?e=500f0ffd-f34a-4d90-b060-c229bddb6629
http://guest.cvent.com/EVENTS/Info/Summary.aspx?e=72266843-2a41-40c9-93a8-ba4d28dbcd2f
http://www.bdionline.com/TwitterForBusinessWebinarRecording.html
http://guest.cvent.com/EVENTS/Info/Summary.aspx?e=eb4b3c6c-6093-4ee4-9147-d42bebcf5ca3
http://www.bdionline.com/1014WebinarRecording.html
http://bit.ly/J54LP
http://bit.ly/J54LP
http://guest.cvent.com/EVENTS/Info/Summary.aspx?e=9c6b69da-14dc-464c-b677-5cd98a887d2f
http://myaccount.dropsend.com/share/56b2a43eb7290a95c8fa37cc7e772515
http://guest.cvent.com/EVENTS/Info/Summary.aspx?e=fc06e0a6-8791-4889-95a2-5c5bc978513e
http://www.dna13.com/company/downloads/webinars/bdi-webinar-crisis-communications-social-media
http://www.dna13.com/company/downloads/webinars/bdi-webinar-crisis-communications-social-media
http://guest.cvent.com/EVENTS/Info/Summary.aspx?e=71bea6ac-2be1-4c45-9899-cbeb0932d9a9
http://guest.cvent.com/EVENTS/Info/Summary.aspx?e=4b544d2f-3b0d-4780-a5c2-3f61daedb6a9
https://rcpt.yousendit.com/689945962/baa5eb129804d9d31bce4102b5e14856
http://guest.cvent.com/EVENTS/Info/Summary.aspx?e=c40d5a59-f970-456e-97f8-478e4545c81b
http://guest.cvent.com/EVENTS/Info/Summary.aspx?e=6546bce1-fdea-4088-aa6b-3ce77f77bc80
http://www.dna13.com/company/downloads/webinars/bdi-webinar-online-reputation-management-strategies/?utm_campaign=BDI&utm_medium=link&utm_content=&utm_term=&utm_source=email
http://guest.cvent.com/EVENTS/Info/Summary.aspx?e=dd8790f5-5361-4a36-8b3c-862993e94525
http://guest.cvent.com/EVENTS/Info/Summary.aspx?e=ed28371d-0edc-44b4-beb4-bb99813a5335
https://download.yousendit.com/Y2o4YUoyRStsamZ2Wmc9PQ
http://www.dna13.com/company/downloads/webinars/bdi-webinar-reputation-management-best-practices/?cid=bdi
http://guest.cvent.com/i.aspx?5S,M3,3f6e0806-e640-455a-9a1e-f9d1111a3df3


 
 

 

BDI employs an integrated attendee marketing plan for all our events. It consists of reaching senior marketing and 

communications executives through various touch points, including email, social networking, and partner marketing, which 

results in a word of mouth affect that drives our high quality and quantity attendance. 

 

EMAIL DATABASE 
 

BDI regularly markets to our database of over 20,000 contacts that are comprised of past event attendees, speakers, 

sponsors, and newsletter sign-ups from across the country and internationally.  

 

WORD OF MOUTH 
 

Our events are so unique and packed with valuable information and networking opportunities that many of our attendees 

recommend our sessions to friends and colleagues that later attend and continue to market our events for us.  

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

MARKETING TACTICS  

 

HOW ATTENDEES HEAR 

ABOUT BDI 

42% of our attendees 

were recommended by a 

colleague. 



 

 

SOCIAL NETWORKING 
 

 

 

 
bdionline has a twitter following of 2,000, which increases daily, and regularly promotes events, provides information on 

interesting articles, etc. 

 

 

 

 

 

 
Throughout many of our events, attendees use #bdi1 to Tweet about the event, ask questions, etc. Twitter transcripts 

from many events are available for attendees to review. 

 

 

 

 

 

 
BDI has recently launched our own Facebook Page where members can receive information regarding upcoming events, 

discounts, etc. This newly launched group has 150 members comprised of many of our past speakers and sponsors. 

Information regarding event recordings and available presentations are also posted to the group so that they are 

accessible to members. 

 

 

 

 

 

 

 
The BDI LinkedIn Group has over 500 members that have joined to network before and after our events and share 

thought leadership information through the discussion board. Information regarding event recordings and available 

presentations are also posted to the group so that they are accessible to members. 

 

 

 

http://twitter.com/bdion
https://www.facebook.com/pages/Business-Development-Institute/217378984959044
http://www.linkedin.com/groups?mostPopular=&gid=224


 

 
After each event, BDI posts approved presentations to Slideshare.com so attendees can view the thought-provoking 

presentations delivered by our speakers at our conferences and forums.  

 

 

 

 

 

 
BDI Lunch Break is a blog written by the BDI staff dedicated to providing useful information for marketing and 
communications professionals, who attend, speak or sponsor conferences. Each member of the BDI team has diverse 
experiences, opinions, and methods of working that have played a key role in the success of Business Development 
Institute. We would like to lend out our thoughts and words of advice so that our followers could get the most of our 
events, networking, and social media. 
 
 
 
 
 

 
BDI has a small presence on Google+ where we post event updates as well as related industry articles.  

 

  

http://www.slideshare.net/bdionline
http://bdilunchbreak.wordpress.com/
https://plus.google.com/u/0/116895195375027545524/posts


 

SUPPORTING ORGANIZATIONS AND MEDIA SPONSORS 
 

BDI has established partnerships with dozens of national and local industry trade groups and associations, advertising 

and marketing associations, industry media publications, and local chambers of commerce to promote our events and 

attract industry professionals. Our 2009-2010 supporting organizations include: 

     

        
 

     
 

   

        
  

     
 

    
 

       
 

      
 

http://www.hashtagsocialmedia.com/
http://www.adrants.com/
http://basketsandbytes.wordpress.com/
http://www.sfbig.org/
http://www.biocom.org/
http://www.btobonline.com/
http://www.biocrowd.com/
http://www.cinchcast.com/
https://mlc.executiveboard.com/Public/Default.
http://www.twitter.com/dsometh
http://www.linkedin.com/groups?about=&gid=1930478&trk=anet_ug_gr
http://www.dmnews.com/
http://www.emarketingassociation.com/
http://www.emarketer.com/
http://www.eyesin.com/
http://www.fiercemobilehealthcare.com/
http://www.fsround.org/
http://www.fcsprez.blogspot.com/
http://fwa.org/
http://www.hbanet.org/home.
http://www.hccsd.org/
http://nj.iabc.com/
http://www.nyiabc.com/


 

     
  

 

      
 

      
  

       
  

 

      
  

    
  

      
 

   
 

http://sf.iabc.com/
http://www.ihpm.org/
http://www.impactivity.com/
http://www.internetretailer.com/
http://www.iptvevangelist.com/
http://www.latinvision.com/
http://www.maney.co.uk/index.php/journals/
http://www.manhattancc.org/
http://www.mashable.com/
http://www.mmaglobal.com/
http://www.linkedin.com/groups?about=&gid=2084329&trk=anet_ug_gr
http://www.mmm-online.com/
http://www.thecandidatenetwork.com/
http://www.nafe.com/
http://www.nyama.org/
http://www.nyreport.com/
http://www.scps.nyu.edu/marke
http://www.onlinemarketingconnect.com/
http://www.outsourcing.com/
http://www.pharmaleaders.com/
http://www.news.pharma-mkting.com/
http://www.pixelsandpills.com/


 

     
 

       
 

      

    

     

     
 

       
 

    

http://www.prnewsonline.com/
http://www.publicityclub.org/
http://www.mediabistro.com/prne
http://www.prsachicago.com/
http://www.prsany.org/
http://www.reputationgarage.com/
https://www.reservations-page.com/C00000/H00097/be.ashx?pc=BDI
http://www.salesleadmgmtassn.com/
http://www.svama.org/
http://www.smallbiztechnology.com/
http://www.sobelmedia.com/
http://www.social2b.com/
http://www.smac.org/
http://socialmediaclub.org/
http://www.socialmediaandthebigw.com/
http://www.shsmd.org/
http://www.socmediafin.com/
http://www.socialmediatoday.com/
http://www.socialpharmer.com/
http://www.thecommunitymanager.com/
http://www.theonswitch.com/
http://thesocialcustomer.com/
http://www.whatsnextblog.com/
http://www.womma.org/


 
 

 

 

BDI produces conferences and educational programs for marketing, communications and media professionals across all 

industries. Currently, our events are focused on how technology and the internet impact marketing and communications. 

This includes many conferences focused on social media and the technologies that surround this medium. We have 

produced a number of conferences that focus on social media within different industry sectors. While many of our topics 

are cross-industry in nature, we have developed industry-specific programs for the Healthcare and Financial Services 

sectors. 

 

HEALTHCARE 

BDI has produced two Social Healthcare Communications: Case Studies and Roundtables sold-out events in 2009 and 

2010. Based on the popularity of these events, smaller more intimate events have been created to focus on specific 

sponsors, speakers, topics, within the industry based on social media. We have currently produced three Social 

Healthcare Leadership Forums. 

 

 

FINANCIAL 

BDI has produced two Financial Services Social Communications Leadership Forums over the past year at New York 

University in partnership with The Wall Street Journal. Speakers from Alliance Bernstein, Citibank, Covestor, Deutsche 

Bank, The Wall Street Journal, T. Rowe Price, HSBC, Covestor, FaceTime Communications, LightSpeed Financial, and 

The New York Stock Exchange participated and over 150 senior marketing, communications and compliance 

professionals attended. Based on the popularity of these smaller groups, BDI also hosted a larger, 300+ Financial 

Services Social Communications: Case Studies and Roundtables.  

 

 

  

INDUSTRY DYNAMICS  



 
 

 

As always, the BDI events are excellent way to learn about what is happening right now related to social media across 

industries. I always learn something that I bring back to my organization to enhance the overall knowledge of this space. I 

also meet at least 3 or 4 new people in the space who have proven valuable contacts. Thank you BDI! 

- Alexandra Tyler, Citi 

 

Caliber of presenters and the companies they represented was highly credible. All provided actionable information and 

were open to questions. 

- Cheri Dannels, The New York Times 

 

It's a great opportunity to learn about the latest industry trend and network with my peers in the same space! 

- Sherry Shi, Pitney Bowes 

 

This was my first BDI event and I would highly recommend it to anyone in the business. The program was tightly 

organized and on point, the speakers were excellent, and the attendees were very talented and interested in making 

connections. 

- Abbey Huret, Estee Lauder 

 

Presenters were excellent and their presentations were incredibly engaging and dynamic. I loved the use of so much 

video. Kept everyone engaged. 

- Alice Ovadia, Mediavest 

 

The speakers were fantastic! They were energetic and provided fresh perspectives on some social media topics that quite 

frankly can be repetitive. The round tables then provided a unique setting to discuss social media topics with industry 

leaders. It was also nice to hear from brands themselves, and their perspective on how they leverage social media in their 

own marketing campaigns/planning. 

- Alex Cecala, Ketchum 

 

I traveled from Chicago to be at the event, and it was not a disappointment. BDI puts on the best events and I feel the 

value I derive from attending is worth the cost of travel. 

- Michael E. Rubin, Redbox 
 

 

 

 

 

WHAT OUR ATTENDEES SAY ABOUT US  



 
 

    

   
  

    

 

   
  

     

   

 

     

  

THE COMPANY WE KEEP ï PAST SPONSORS 

http://www.actiance.com/
http://www.adzoomi.com/
http://www.affect.com/
http://www.amd.com/
http://www.articulatepr.com/
http://www.beebyclarkmeyler.com/
http://www.bitepr.com/
http://www.bluefountainmedia.com/
http://www.brickfish.com/
http://www.brightwire.com/
http://www.buddymedia.com/
http://www.burrellesluce.com/
http://www.communispace.com/
http://www.corporateinsight.com/
http://www.crimsonhexagon.com/
http://www.definition6.com/
http://www.digitalbrandexpressions.com/
http://www.digitashealth.com/


 

    
  

    

       

    

    

      

   

  

http://www.dssimon.com/
http://www.edelman.com/
http://www.empathica.com/
http://www.essence.com/
http://www.foursquare.com/
http://www.flightpath.com/
http://www.gacommunication.com/
http://www.gm.com/
http://www.ghgroup.com/
http://www.hnw.com/
http://www.hp.com/
http://www.intuit.com/
http://www.jetblue.com/
http://www.ketchum.com/
http://www.kickapps.com/
http://www.kitd.com/
http://www.lbi.com/
http://www.ldicolortoolbox.com/


 

      

  

       

 

     

      
  

      

       

http://www.linkfluence.com/
http://www.liveworld.com/
http://www.mcdonalds.com/
http://www.meltatl.com/
http://www.mmslists.com/
http://www.mocospace.com/
http://textinthecity.posterous.com/
http://www.multicultural.com/
http://www.mzinga.com/
http://www.networksolutions.com/
http://openaudiencemanager.com/
http://www.perkettpr.com/
http://www.pandemiclabs.com/
http://www.pfizer.com/
http://www.porternovelli.com/
http://www.prnewswire.com/
http://www.radian6.com/
http://www.regus.com/
http://www.sap.com/
http://www.savechildren.org/


 

    

        

     

     
  

   
  

       

    \

   

 

 

  

http://www.serendio.com/
http://www.sitecore.net/
http://www.smartling.com/
http://www.socialmediatoday.com/
http://www.sophistproductions.com/
http://www.strawberryfrog.com/
http://www.taprootfoundation.org/
http://www.tastidlite.com/
http://www.friedmansocialmedia.com/
http://www.hsus.org/
http://www.thelampnyc.org/
http://www.drugfree.org/
http://www.tibco.com/
http://www.wsjmediakit.com/digi
http://www.waggeneredstrom.com/
http://www.whittmanhart.com/
http://www.within3.com/
http://www.woollabs.com/
http://www.venuing.com/
http://www.veomed.com/
http://www.vitrue.com/
http://www.yammer.com/
http://www.yelp.com/


 
 

 
CONFERENCE SPONSORSHIP OPTIONS 

 

PLATINUM SPONSORSHIP PLUS WEBINAR - $14,495 
 Thought leader to deliver a 20 minute case study or educational presentation to the entire audience of 300 communications 

professionals at the event plus over 1,000 expected to participate in the broadcast 

 Invitation for a client to co-present the case study (optional) 

 Thought leader to moderate 2 interactive roundtable sessions on a topic of his/her choice 

 12 VIP Complimentary Tickets for clients, employees and contacts 

 Opportunity for an executive member of your organization to be considered for BDIôs Advisory Group  

 Double sized tabletop exhibit for your company 

 Attendee list with full contact information including email addresses 

 Branding on all event communications 

 Branding and inclusion on the program guide 

 As an extension of your business development team, BDI will provide up to 15 email introductions between 
attendees/speakers and/or advisory group members and your business after the event 

 As an extension of your business development team, BDI will provide introductions to all the speakers before the event  

 BDI will produce, promote and manage a turn-key webinar on a topic/date of your choice after the event 

 
PLATINUM SPONSORSHIP - $12,495 

 Thought leader to deliver a 20 minute case study or educational presentation to the entire audience of 300 communications 
professionals at the event plus over 1,000 expected to participate in the broadcast 

 Invitation for a client to co-present the case study (optional) 

 Thought leader to moderate 2 interactive roundtable sessions on a topic of his/her choice 

 12 VIP Complimentary Tickets for clients, employees and contacts 

 Opportunity for an executive member of your organization to be considered for BDIôs Advisory Group  

 Double sized tabletop exhibit for your company 

 Attendee list with full contact information including email addresses 

 Branding on all event communications 

 Branding and inclusion on the program guide 

 As an extension of your business development team, BDI will provide up to 15 email introductions between 
attendees/speakers and/or advisory group members and your business after the event 

 As an extension of your business development team, BDI will provide introductions to all the speakers before the event  

 
GOLD SPONSORSHIP - $3,495 

 Thought leader to moderate 2 interactive roundtable sessions on a topic of his/her choice 

 6 VIP Complimentary Tickets for clients, employees and contacts 

 Opportunity for an executive member of your organization to be considered for BDIôs Advisory Group  

 Tabletop exhibit for your company 

 Attendee list with full contact information including email addresses 

 Branding on all event communications 

 Branding and inclusion on the program guide 

 As an extension of your business development team, BDI will provide up to 10 email introductions between 
attendees/speakers and/or advisory group members and your business after the event 

 

SILVER SPONSORSHIP - $1,995 
 4 VIP Complimentary Tickets for clients, employees and contacts 

 Tabletop exhibit for your company  

 Attendee list with full contact information including email addresses 

 Branding on all event communications 

 Branding and inclusion on the program guide 

 As an extension of your business development team, BDI will provide up to 5 email introductions between attendees/speakers 
and/or advisory group members and your business after the event 

 

 
 
 
 
 

SPONSORSHIP PACKAGES  



 

 
 

FORUM SPONSORSHIP OPTIONS 
 
 

EXCLUSIVE PRESENTING SPONSORSHIP PLUS WEBINAR OPTION - $12,495 
 This sponsorship is exclusive, meaning, your competitors will not be permitted to sponsor or speak. 

 Thought leader to present a dedicated 20 minute educational presentation to the entire audience 

 Thought leader to participate as a panelist in the 60 minute moderated panel discussion 

 15 VIP Complimentary Tickets for clients, employees, and contacts 

 Opportunity for an executive member of your organization to be considered for BDIôs Advisory Group  

 Attendee list with full contact information including email addresses 

 Branding on all event communications 

 Branding and inclusion on the program guide 

 One VIP complimentary pass for any and all of BDI events for a one year period 

 BDI will produce, promote and manage a turn-key webinar on a topic/date of your choice after the event 
 

 
EXCLUSIVE PRESENTING SPONSORSHIP - $9,995 

 This sponsorship is exclusive, meaning, your competitors will not be permitted to sponsor or speak. 

 Thought leader to present a dedicated 20 minute educational presentation to the entire audience 

 Thought leader to participate as a panelist in the 60 minute moderated panel discussion 

 12 VIP Complimentary Tickets for clients, employees, and contacts 

 Opportunity for an executive member of your organization to be considered for BDIôs Advisory Group  

 Attendee list with full contact information including email addresses 

 Branding on all event communications 

 Branding and inclusion on the program guide 

 One VIP complimentary pass for any and all of BDI events for a one year period 
 

 
GOLD PANEL SPONSORSHIP - $4,995 

 Thought leader to participate as a panelist in the 60 minute moderated panel discussion 

 8 VIP Complimentary Tickets for clients, employees, and contacts 

 Opportunity for an executive member of your organization to be considered for BDIôs Advisory Group  

 Attendee list with full contact information including email addresses 

 Branding on all event communications 

 Branding and inclusion on the program guide 

 One VIP complimentary pass for any and all of BDI events for a one year period 

 
 
 

  



 

EXCLUSIVE SPECIALTY SPONSORSHIP OPTIONS 
(Require 6 ï 8 weeks advance notice) 

 
 

GIFT BAG SPONSORSHIP - $3,995 
 Company logo branded on gift bags, which are distributed to attendees at conference 

 5 VIP Complimentary Tickets for clients, employees and contacts 

 Tabletop exhibit for your company  

 Attendee list with full contact information including email addresses 

 Branding on all event communications 

 Branding and inclusion on the program guide 

 As an extension of your business development team, BDI will provide up to 5 email introductions between attendees/speakers 
and/or advisory group members and your business after the event 

 
WATER BOTTLE SPONSORSHIP - $2,995 

 Company logo branded on water bottles, which will be distributed to attendees 

 4 VIP Complimentary Tickets for clients, employees and contacts 

 Tabletop exhibit for your company  

 Attendee list with full contact information including email addresses 

 Branding on all event communications 

 Branding and inclusion on the program guide 

 As an extension of your business development team, BDI will provide up to 5 email introductions between attendees/speakers 
and/or advisory group members and your business after the event 

 
LANYARD SPONSORSHIP - $2,995 

 Company logo branded on lanyards, which will be distributed to attendees 

 4 VIP Complimentary Tickets for clients, employees and contacts 

 Tabletop exhibit for your company  

 Attendee list with full contact information including email addresses 

 Branding on all event communications 

 Branding and inclusion on the program guide 

 As an extension of your business development team, BDI will provide up to 5 email introductions between attendees/speakers 
and/or advisory group members and your business after the event 

 
 

 
 
 
 
 
 
 

BDI also customizes sponsorships according to your needs. 
www.bdionline.com 

 

http://www.bdionline.com/

